Party Dash Results

Large Resort Arcade | Wisconsin Dells, WI
Summary December 11, 2025 — April 19, 2026
(4 months + 8 days)

Party Dash has demonstrated standout early performance in a high-
traffic resort arcade environment—reaching gross revenue payback in
just over four months. At Wilderness Resort in Wisconsin Dells, Party Dash
generated $72,330 in gross sales over its first 18 weeks (Dec. 11, 2025—Apr. 19,
2026) against an installed cost of $70,500, indicating it paid for itself in
approximately 4 months + 8 days at this location.


https://amusementproducts.com/

Beyond revenue, Party Dash functions as a highly visual, active “feature
attraction” that draws spectators, supports group play, and can lift engagement
in the surrounding game area. Performance will vary by venue based on foot
traffic, placement, pricing, and mix, but these results provide a clear benchmark
for evaluating potential revenue and revenue per square foot (Party Dash
footprint: ~110 sq. ft.).

Here is a recap of the revenue for the first 18 weeks of use:

December 2025 Sales (15 total days): $13,550
January 2026 Sales: $16,115
February Sales: $14,030
March Sales: $19,225
April 1-19 Sales: S 8,910
Total Sales Year to Date: $72,330

Party Dash total with install: $70,500

Paid for in 4 months + 8 days!
Results shown reflect one high-traffic resort arcade and are not a guarantee of future
performance. Revenue will vary based on traffic, placement, pricing, and operational factors.

Important considerations when evaluating your results

Like any attraction, revenue performance is influenced by several factors—especially:

e Foot traffic: A game room seeing 100 guests a day will naturally produce different totals
than one seeing 1,000. Even so, operators often see similar revenue share (percentage
of total game room earnings) when placement and guest demographics are comparable.

e Placement: This location positioned Party Dash in a central, high-visibility area. In
addition to generating strong revenue, it also helped lift nearby games—guests waiting
their turn frequently played surrounding games while they watched.

How to estimate performance for your venue

To compare Party Dash to your arcade, use the revenue reports below as a benchmark:

1. ldentify several games in the report that are also in your location (or are close
equivalents).

2. Add those games’ revenues together for the same time period.

3. Compare that total to the same group of games at your facility during a comparable
period to estimate how your location’s performance aligns.

4. Apply that ratio to Party Dash’s performance to create a rough revenue estimate for

your venue.



Another helpful benchmark: revenue per square foot

Party Dash occupies approximately 10' x 11' (110 sq. ft.). You can compare its revenue per
square foot against your top-performing pieces to evaluate efficiency of space.

Keep in mind: Party Dash functions as more than a traditional arcade game—it’s a featured
attraction that helps draw attention, generate replays, and increase overall game room energy.

Please contact our sales team for further information at
423-892-7264 (then dial 2 for Sales)

The following pages are weekly reports from the game
room. The position of the Party Dash each week is
highlighted with a yellow arrow.



Week 1 Dec 11-14: FOUR DAYS ONLY: a Top five earner and #3 on individual game chart



Dec 15-21: Week 2 - Dash is #3: Top five earner and #3 on individual game chart:



Dec 22- 28: Week 3 Christmas week: Dash is now # 2! $7020 in revenue for the week!
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Week 3.5 Monthly Totals: Party Dash had only 21 days operating. Still ended up #3 and is in the top 5 of
all games.



Week 5: Jan 5-11 Post Christmas Break- M-T at 20 % occupancy. F-S-Sunday: 80+ %

Ranking by each swipe reader use.
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Gross Revenue by Game Type: Willy Wonka has six player positions.



Week 6; Party Dash is in third place
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Week 6: group sales- Party Dash is in fifth place



Week 7: Party Dash is in FIRST PLACE!
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Week 7: Party Dash is in group sales Third Place!



Week 8: Party Dash is at #4:



Week 8: Category: Party Dash is at #7



WEEK 9: PARTY DASH IS ON TOP @ #1!



Week 9: Category: Party Dashis at#4



WEEK 10: PARTY DASH IS #3 AT $4415



Week 10: Category: Party Dashis at# 7



Week 11: February 3-2 through 3-8: Party Dash is at #3 in single game sales



Week 11: February 3-2 through 3-8: Party Dash is at #7 in group sale



Week 12: March 8-16: Party Dash is at #9 in group attraction sales- $4990



Week 12: March 8-16: Party Dash is at #4 in individual attraction sales- $4990



Week 13: March 16-22: Party Dash is at #2 in single attraction sales- $6395

=



Week 14: March 16-22: Party Dash is at #4 in group attraction sales- $6395



Week 15: March 23-29: Party Dash is at #10 in Combined attraction sales- $6190



Week 15: March 23-29: Party Dash is at #5 in Individual attraction sales- $6190



March Monthly Totals: No 8 in combined totals with $18,890



March Monthly Totals: No 4 in individual swipe totals with $18,890



Last week in March 29- 4-5-2026 Single reader report= Party Dash is #5



Last week in March 29-2026 to 4-5-2026 Combined game report= Party Dash is #10



First week in April 4-6-2026 through 4-12 Combined game report= Party Dash is #9



First week in April 4-6-2026 through 4-12 Individual game report= Party Dash is #5



Second week in April 4-13-2026 through 4-19 Individual game report= Party Dash is #7



Second week in April 4-13-2026 through 4-19 Combined game report= Party Dash is #11



Second week in April 4-13-2026 through 4-19 Individual game report= Party Dash is #5
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